
Sue Hamilton 8/22/11 SEO Q&A 

Page 1 

Search Engine Optimization 

SEO Questions & Answers 

1. Describe what is SEO and why is important to have a “search engine friendly” 
website. 

The process of improving the visability of a website in search engines.  It’s important 
because the more times your site shows up in a search list, the more visitors your site 
will receive. 

2. Describe what is a web crawler (web spider or robot) and what is its function in 
search engines. 

A computer program that browses the World Wide Web in a methodical, automated 
manner to find information.  A webcrawler’s search engine compiles an index of 
URL’s.  A webcrawler searches the internet in real time for sites that matched a 
specified query. 

3. What are metatags? 

A tag within HTML that describes the contents of a webpage. 

4. What are the roles of the following attributes in SEO:  

Keyword Attribute: a meta element that lists keywords of a web page.  Said not to 
have any effect on ranking on most search engines and can also be misleading and 
unreliable. 
Descriptions Attribute: tells search engines what natural language the website is 
written in, instead of the coding language.  Can be in multiple languages. 
Page Title: tells the search engines the title/description of a web page. 
Domain Name:  used as simple identification labels to indicate ownership and control 
of a resource. Purpose is to provide easily recognizable and memorizable names to 
numerically addressed Internet resources. 

5. Describe what is Spamdexing? 
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It is the deliberate manipulation of search engine indexes to be misleading and 
dishonest about the content of a web page. 

6. What are natural or organic search results? 

      Listings of search engine results that appear because of its relevance to the search 
terms or phrases. 

7. Briefly describe the following search engine marketing methods: 

Pay Per Click (PPC): advertising that directs traffic to a site when advertisers pay 
the hosting service every time the ad is clicked on. 
Paid Inclusion: search engine company charges fees related to the inclusion of ad 
websites within a search result index. 
Video Search Marketing: a multimedia form of searching for content, which increases 
the opportunity for exposure for businesses. 
Sponsored Listings: obtained when you pay or bid on a keyword or position within 
search engine results, but these listings usually only occupy a small portion of the 
results, because the larger portion is reserved for free listings. 

8. Describe and give an example of white hat SEO and black hat SEO  

Black Hat SEO:  attempt to redirect search results to particular target pages in a 
fashion that is against the search engines’ terms of service and is often considered 
unethical. Ex: Spamdexing 
White Hat SEO:  All SEO activities are carried out while conforming to the 
guidelines, rules, and policies of search engines. Ex: Organic Search results. 

9. Major search engines have Webmaster Guidelines to help search engines find, 
index, and rank their sites. Go to the following websites and pick the 5 most 
important guidelines for Google and Bing search engines. 

Google.com: 
• Create a useful, information-rich site, and write pages that clearly and 

accurately describe your content. 
• Try to use text instead of images to display important names, content, or links. 

The Google crawler doesn’t recognize text contained in images. If you must 
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use images for text content, use the “alt” attribute to include a description of 
content. 

• Make reasonable efforts to ensure that advertisements do not affect search 
engine rankings. 

BING.com: 
• Limit all pages to a reasonable size. Bing recommends covering one topic per 

a page. An HTML page with no images should be under 150KB 
• Make sure that each page is accessible by at least one static text link. 
• Create unique, keyword-rich text for the <title> and <meta> description 

attribute tags for each page. 

10. Google’s Webmaster Tools is a great resource for web designers. Please visit the 
following websites to learn about this suite; and write a brief summary about the 5 
most important tools. 

How My Website is Viewed by Google: _ 
Search Data: _ 
Alerts: _ 
Links to me: _ 
Sitemaps:  _ 

11. Choose your favorite SEO Tool. Write a brief paragraph describing why and how 
this can help your websites have a better ranking. 

Meta tag Generator: ensures all meta tags are formed correctly. This can be tedious and 
repetitive for web designers. I thinks it’s important to have keywords and descriptions of 
a page entered correctly and this tool does all the work for you. All you have to do is 
enter a list of keywords and terms in the first box and a description of the web page in the 
second box and it will generate the meta tags for you to paste in your page. 

12. Visit http://www.webconfs.com/ and check a website's Keywords Density, Link 
Price Calculator, and Domain Stats Tool. 

http://www.webdesignwpt.com/webclass/hamiltons/classassignments/ocpb/photo
shop%20project/arigatohome.html:     
 Keyword	  	  	   Count	  	  	  	  Density	  

	  arigato	   1	   50%	  
	  sushi	   1	   50%	  
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http://www.webdesignwpt.com/webclass/hamiltons/misc/html5again.html:  Tool for 
Link Price Calculator temporarily unavailable. 

http://www.webdesignwpt.com/:  Domain Stats: Age-5 yrs 5 months; has been on 
stumbleupon; pages indexed: 1,845; backlinks: 56; backlinks with www.: 1,240 

13. Visit http://www.alexa.com/ and look up a website. Write the 5 Top keywords 
driving traffic, Sites Linking In, and top 3 Clickstream if applicable. 

www.omahazoo.com 
Keywords 
• Omaha zoo 
• Henry doorly zoo 
• Wildlife safari 
• Omaha zoo imax 
• Henry doorly zoo pass 
 
Linked Sites: Links on www.omahazoo.com 
• en.wikipedia.org/wiki/Moore%27s_Woolly_Lemur  
• Bbc News | News Front Page  
• www.squidoo.com/omaha-ne  
• www.geocities.jp/kashi_pong/research_diary-2007.html  
• wikimapia.org/3210/Desert-Dome-and-Kingdoms-of-the-

Night  
 

Clickstream: Where visitors went right after visiting www.omahazoo.com 
• google.com 
• waittinteractive.com 
• facebook.com 


