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WEB 2.0

Characteristics and Technology

Web 2.0 allows us to use the Internet in a much different way than we had in the 

past.  The Internet used to be merely composed of texts and images. Today it has so much 

more to offer from video sharing sites to social networking like Facebook where people 

are able to communicate in many ways, and also blogging has emerged as being a way 

for people to publish their thoughts on any subject, all of which are free of charge. Some 

of the technological advances associated with Web 2.0 are RSS and XML. Back in the 

1990’s these did not exist, and the internet was basically coded in HTML. (Exforsys Inc.)

Innovations

Some innovations associated with Web 2.0 are Web-based applications and 

desktops where the introduction of AJAX has enabled developers to create websites that 

mimic desktop applications like Google Docs and Spreadsheets, server-side software, and 

client-side software which reduces the load on the server but leads to browser 

compatibility problems.  XML and syndication is another innovation of Web 2.0 in which 

web feeds allow third parties to display content published by an author and is updated on 

all websites that display the feeds whenever the original is changed. SOAP protocol is 

also included in one of the innovations associated with Web 2.0 in which e-commerce 

service providers can offer an improved quality of service to shoppers by having real time 

rates for the services they offer directly on their website. 

(www.synaxiom.com/website_solutions/web_2.0/some_innovations_of_web_2.0.html)
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Design Characteristics

The visual design of a website is essential in Web 2.0. The smart use of layouts 

and color play an important role in attracting visitors to a website.  Some examples of 

Web 2.0’s visual design are the use of bright primary colors, along with the use of simple 

3D and beveled icons rather than stock photos.  Having rounded corners on borders and 

the use of rounded, large text is also popular with Web 2.0. Membership to a Web 2.0 

application is always free and should be lightweight and easy for users to navigate. 

Lastly, the use of white space is important in Web 2.0 design because it gives a sense of 

organization and order. (Jonathan 2006)

Tagging

Tagging is usually keywords or terms describing a piece of information which 

allows the information to be found by browsing or searching the web and is an associated 

feature of Web 2.0. The most popular form of tagging in which almost everyone is 

familiar with is the ability for users to add tags to pictures and videos posted on 

Facebook, Flickr, or YouTube, allowing other users to find pictures or videos that fit the 

category of what they search for. Another place that we see tagging is within a blog, in 

which the author of the blog can add tags to their posts or organize their blogs into 

categories. If a user were to click on the tag, it would take them to a list of other blog 

posts that have the same tag. (Wikipedia, Tag 2011)

Examples of Web 2.0

My personal favorite of Web 2.0 is social networking. Social networking services 

on the Web allow the individual to keep in touch with everyone they know or to meet 

new people.  People can connect based on friendships, family members, common 
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interests, business associations, likes and dislikes, belief systems, clubs, schools they 

attended, or places they have worked. We used to keep in touch through letters or phone 

calls to loved ones, now we can have a social network that reaches all around the world 

thanks to Web 2.0.  (Wikipedia, Social Network, 2011) 

Another example of Web 2.0 is blogging which, in my opinion, is just like having 

a journal that everyone can read on the web.  It can range from being personal or 

professional and can either focus on a specific subject or many subjects.  Readers are 

usually able to leave comments if they want and some authors actually make money from 

their blogs if found to be useful to others. (Wikipedia, 

The most popular wiki is Wikipedia which is a free encyclopedia that anyone can 

edit information posted on specific subjects. All wikis allow creations and editing of web 

pages with examples including community websites, corporate intranets, knowledge 

management systems, and note services. There may be rules to ensure organization of 

content. (Wikipedia, Wiki 2011)

Web Standards

Web standards are guidelines and specifications formed by the World Wide Web 

Consortium (W3C) in which the standards are based on the two concepts of creating good 

document structure and separating content and presentation. Web standards are a guide to 

help make web development faster and more enjoyable.  (Nedregaard, Stephan 2001)

Web 2.0 Websites

• Del.icio.us:  a social bookmarking site used to store bookmarks online which the user 
can access on any computer and allows the use of tags to organize your bookmarks.

• Flickr:  a photo management and sharing application which makes photos available 
for other people to view and enables a new way of organizing photos.

• Twitter: a social media site for brief blogs allowing the user to update via e-mail, 
mobile, instant messaging, mp3, or video.  
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• Technorati: tracks more than 58.7 million blogs and is the recognized authority on 
what’s happening on the Web in real time. It organizes blogs and other forms of 
independent, user generated information which is known as citizen media. 

• Digg: A user driven social content site in which the user can submit content and if 
other digg users like it and it receives enough “diggs” then the submission is 
promoted to the front page of the site.

• Diigo: A social bookmarking site allowing users to bookmark and tag web pages and 
also allows users to highlight any part of the webpage or attach sticky notes. The user 
can share the annotations, keep them for private use, or forward to someone else.

• LinkedIn: a network of professionals throughout the world representing 130 
industries in which the user creates a profile about their professional 
accomplishments much like a resume. It allows networking of former coworkers, 
clients, and partners.

• Reddit:  A source for what is new and popular on the web personalized by the user 
with votes based on their likes and dislikes. Links are recommended filtered to the 
user’s tastes and all content on reddit is submitted and voted on by the users. 

• Stumble Upon:  a site that matches a user’s personal preferences and every time the 
“stumble” button is clicked the user is taken to a site that fits the preferences. When 
the user “likes” the site it is added to a list on the user’s profile where the user’s 
friends can look at. You can also share the sites on Facebook, Twitter, or forward to 
an e-mail.

• 37 Signals:  web applications where businesses can manage projects, manage 
contacts, share and communicate internally, and work in real-time with the use of 
group chat rooms.

• Social Spark: A blog marketing platform for advertisers and publishers to create 
sponsored blog posts.
(web2innovations.com, 2008)

Web 2.0 Conferences Symposiums & Podcasts

The Web 2.0 Summit is when the leaders of the internet community gather once a 

year to debate and discuss business strategies by gathering the intelligence, 

innovation, and leadership of the internet and media industries.  Last year’s Summit 

held November 15-17, 2010 in San Francisco, CA the focus was on competition 

between companies that are changing strategies or moving into new fields. Global 

Leaders of the Internet discussed how they are changing services and infrastructure 

and shaping the future of the web.  (Battelle, J & O’Reilly, T. 2010)
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The Web 2.0 Expo is a conference and tradeshow for people who are interested 

and involved with the future technologies of Web 2.0. At the conference one can 

expect to watch presentations about innovations, business strategies, and practical 

skills. One of  my favorites include a presentation by Jonathan Stark on “Building 

Cross-Platform Mobile Apps,” which is a workshop for web designers and developers 

that are interested in creating apps which I believe is the biggest market right now 

with lots of room for growth. Another presentation that I liked was by Melissa Clark 

called “How Mobile-Friendly Is Your Organization’s Website?” I believe that more 

and more everyday people are using their mobile devices for using the web, so if our 

websites are not suited, then we lose out. Melissa Clark talks about optimizing your 

site for mobile devices; by use of device detection; making it light weight; using 

system text rather than images; replacing flash elements with HTML5/CSS3 or using 

static images, avoid pop-ups, hover states, or overlays; and take advantage of HTML5 

and JS to create maps, push to call buttons, and a home screen icon.  She also talks 

about using analytics to target the top 10 devices that hit your desktop website, using 

emulators or testing services, and using a mobile plug-in if possible, all of which can 

help with the challenge of testing a site on mobile devices. One more presentation I 

liked from the Web 2.0 Expo was a video by Mari Baker called “Moving Into Mobile 

and Social.” She talks about some key trends, of which include, increased game 

accessibility, reduction of payment friction in the marketplace, and growth in new 

platforms like Android. She uses PlayFirst’s Diner Dash game as a successful 

example of mobile entertainment. (http://www.web2expo.com/)
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Web 2.0 Changing the Internet

I believe that Web 2.0 is moving towards a more interactive future with users. 

Mobile devices will soon become the number one way people access the web 

therefore apps are becoming more popular and the app markets like Android are 

growing at a fast pace. Everywhere we go we can access the web and our apps at the 

touch of our Smartphone. This has caused many advertisers to display ads that are 

able to interact with the user and their smart phone by using QR codes, accessing 

business websites just by taking a picture. A lot of business advertisements we see 

also display “like us on Facebook…” which the user can display on their news feed 

for all of their friends to see and create more revenue for these businesses. There have 

also been a lot of social and gaming apps that have become very popular and virtual 

worlds and the biggest craze among the younger generation. People are able to 

interact more with other real people over the internet now that game systems like X-

Box and Playstation are all able to connect to the internet. The future is bright for 

Web 2.0. It’s ever changing and ever growing with endless possibilities. One day 

there may not even be such a thing as a desktop, but instead everything will be mobile 

and at the touch of a button no matter where we are, we could print something on our 

printer that is sitting at home. 
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